
Standing By Value-Aligned Brands

Consumers today use a company’s social and environmental values as a filter for whether they should support 
specific businesses. According to a recent study, 87% of consumers stated they would purchase a product 
based on a company’s values, and 76% would boycott a brand if it supported an issue contrary to their beliefs. 
In fact, 91% of millennials report that they would switch brands to align with causes they support.

What’s more, consumers actually buy more from brands that project a positive environmental message.  
Two brands that have embraced sustainability and have demonstrated broad appeal to eco-minded  
consumers are Patagonia and Clif Bar.

Patagonia: When it comes to sustainable brands, Patagonia is all in. With a distinguished record of 
environmental philanthropy from charitable donations to supplier selection, Patagonia has made low 
environmental impact a core foundation of their mission statement, reaping the rewards of double-
digit annual growth. 

Clif Bar: Clif Bar encourages employees to “think like a tree” with everything they do, from the 
ingredients they select to the packaging they design. Today, 77% of the ingredients in Clif Bars  
are organically grown or certified sustainable, and the company has had an annual growth rate  
of over 20%.

Simply put, consumers want the companies they do business with to practice business sustainably  
and ethically. 

Environmental Challenges for Businesses

In the United States, it takes 4 million pounds of material to provide a single middle-class American family’s 
needs for one year. In order for businesses across industries and countries to serve customers, it is inevitable 
that most will have an environmental impact. Furthermore, today’s complex supply chains make limiting a 
company’s footprint even more challenging.

The good news is that there is now more research and information available than ever before due to increased 
global attention and the deployment of sensing and mapping technologies. Artificial intelligence may be uniquely 
able to address these environmental challenges and protect our planet because it has the ability to make sense 
of all types of data, find patterns, and learn over time. 
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Think Green, Think AI
On April 22nd of each year we celebrate Earth Day—a day to honor our planet and 
recommit ourselves to reducing our environmental footprints as individuals, but also as 
corporate citizens. While businesses by nature face environmental challenges, AI may 
hold the key to helping brands mitigate the damage and build consumer trust.  
Read on to find out more. 

http://www.wefirstbranding.com/consumers/2017-cone-communications-csr-study-consumers-want-brands-share-values-beliefs/
http://www.conecomm.com/research-blog/2015-cone-communications-millennial-csr-study
https://www.unilever.com/news/press-releases/2017/report-shows-a-third-of-consumers-prefer-sustainable-brands.html
http://www.patagonia.com/footprint.html
https://www.newyorker.com/business/currency/patagonias-anti-growth-strategy
https://www.newyorker.com/business/currency/patagonias-anti-growth-strategy
http://www.clifbar.com/who-we-are
https://www.investors.com/news/management/leaders-and-success/gary-erickson-guided-clif-bars-rise-by-taking-the-road-less-traveled/
https://utahrecycles.org/get-the-facts/
https://www.greenbiz.com/article/4-ways-ai-helps-business-protect-environment
http://watsonadvertising.ibm.com/
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While every business has some environmental impact, harnessing the power of AI may help brands 
reduce their environmental footprint, drive ecological change, and in turn, foster consumer confidence 
and trust. Together we can protect our planet and build brand loyalty. Happy Earth Day! 

E&J Gallo Winery: In an effort to reduce 
water usage, E&J Gallo Winery is testing a 
new irrigation system developed with IBM 
Research to grow grapes using less water. 
Water lines are wrapped with sensors that 
wirelessly and continuously communicate 
both environmental conditions and vine 
stress to a central computer. This real-time 
data, like satellite imagery and weather 
forecasts, is automatically processed and 
provides recommended watering instructions 
that optimize growth, making their business 
more environmentally responsible.

Miigle+: The Miigle+ browser app uses AI 
to make it easier for conscious consumers 
to shop socially and environmentally 
responsible brands. Through a simple 
browser extension, Miigle+ culls public 
government data, industry reports, and news 
articles into a comprehensive database, 
and delivers streamlined information about 
companies while consumers are shopping 
online—recommending ethical alternatives 
that consumers not only want, but can feel 
good about buying. 

Green Horizons: Affordable sensors 
deployed near natural gas extraction 
wells, around storage facilities, and along 
distribution pipelines are enabling businesses 
across industries to pinpoint invisible leaks 
in real time. City governments, including 
Beijing, China, are leveraging IBM’s Green 
Horizons, which uses the Internet of Things 
and artificial intelligence to predict pollution 
levels and ultimately, reduce the impact of 
pollutants on the air we breathe.

U.S. Department of Energy: Ironically,  
a major North American pollution concern 
comes from a source that is considered 
relatively environmentally friendly - natural gas. 
It’s main component, methane, is actually a 
potent greenhouse gas. The U.S. Department 
of Energy in conjunction with IBM Research 
is developing a cognitive IoT methane-leak 
detection system which leverages sensors 
over an energy efficient, self-organizing mesh 
network to continuously monitor and more 
effectively locate and repair leaks, which could 
lead to reduced emissions and improved 
natural gas development and operations.

Vermont-Based Power Company:  
Forecast accuracy has been one of the 
biggest challenges to widespread adoption of 
renewable energy. One Vermont-based power 
company is developing a more accurate, 
automated renewable energy forecast for 
solar and wind power by combining advanced 
weather forecasting models with cognitive self-
learning capabilities. As a result, consumers 
will have more sustainable energy and product 
options to choose from.

Here’s How Some Businesses Are Using AI  
to Their Environmental Advantage:

http://watsonadvertising.ibm.com/
https://www.ibm.com/blogs/research/2017/04/iot-grows-innovation/
https://www.ibm.com/blogs/research/2017/04/iot-grows-innovation/
https://www.prnewswire.com/news-releases/miigle-browser-extension-uses-artificial-intelligence-to-promote-ethical-responsible-shopping-300498046.html
https://mashable.com/2017/10/02/impakt-browser-extension-ethical-shopping/#TG6n8RR0k5qp
https://www.ibm.com/blogs/internet-of-things/air-pollution-green-initiatives/
http://www.research.ibm.com/green-horizons/interactive/
http://www.research.ibm.com/green-horizons/interactive/
https://www.ibm.com/watson/advantage-reports/ai-social-good-sustainability.html
https://www.greenbiz.com/article/4-ways-ai-helps-business-protect-environment
https://www.greenbiz.com/article/4-ways-ai-helps-business-protect-environment

